
In Asia we should also start to promote the ben-
efit of corrugated to the retailer by actively arrange 
workshop, seminar with retailers and consumer 
goods to give them a real calculations the benefit of 
using corrugated as their logistic as well as display.  
Corrugated box below has efficiency of 91 – 98% of 
utilization compare to Plastic only 66 to 81.5%. 

Fruit & Vegetable Market

Global shipping line Hamburg Süd said that World-
wide demand for high quality fruit and vegetables 
promises a sustained growth trend. Talk of eco-
nomic recession is hardly going to play a role here.  
Therefore they has invested in additional controlled 
atmosphere container units designed by Cargof-
resh to keep fruit fresh for longer in transit.  The first 
three containers set sail from Brazil in December 
bound for Europe and Canada laden with papayas 
and mangoes. Hamburg Süd will take delivery 
of all the containers by the end of Feb-
ruary.  Cargofresh claims many 
food retailers, 

Retailer Market

In Erurope Private label is growing as it is 25 to 
30% cheaper than national brands. For the last 
three years, private labels have experienced 
double-digit growth. Growing of retail is slow and 
more on out of town (15.4%) than in town centre 
(6.5%). Online sales growing slow now reach 4% 
(£10.9bn).  In German Retail control by the big 5 
(66.9% market share) and the consumer wants 
quality, but price is even more important - he 
rather prefers to spend less money on food and 
allocate more money to luxury goods and other 
purchases. Price sensitive market especially in 
the food sector.  While in French Retail Trends 
Discount stores will continue to gain market share 
(+ 9.3 % between 2007 and 2012). Private labels 
will continue to strengthen at the expense of es-
tablished brands (H1 sales for brands - 4.1% vs. 
+3.3% for private labels.

By the more and 
more control of the 
main player in the 
retail market, it is 
more easier for us 
the player in the cor-
rugated industry to 
take the opportunity 
to be ggressively in-
troduce the benefit of 
Retailers using our 
products.  For exam-
ple in New Zealand 
there are 7000 overs 

growers, therefore usually we sell the boxes to 
the re-seller stockist) not to the grower directly- 
while in Australia Visyboard is very strong in the 
fruit boxes as they also buying fruit form grower, 
pack it and sell to the retailers.

Europe realize the opportunity for expanding the 
market to retailer, therefore FEFCO arrange co-
operation with TESCO for cooperation between 
Retailer and FEFCO members.  The event (work-
shop) arrange regularly since last year.

OPPORTUNITIES IN THE CORRUGATED 
INDUSTRY

A Ceres Logistics study commissioned by the Confederation of 
Paper Industries (CPI) and published in 2007 showed that for 
example standard large corrugated trays (600 x 400mm) out-
perform fixed height plastic trays in terms of space efficiency: 
utilisation of corrugated packaging is 91 to 98, in contrast  to 66 
to 81.5% with plastics.

Source:
Study of the comperative cost of corrugated casses and reus-
able plastic container, 2007
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INTERESTING FACT: Did you know in China the color means “good look”? Washington
red delicious apples are very populer Chinese New Year gifts to bring good luck!

INTERESTING FACT: Did you know in China the color means “good look”? Washington
red delicious apples are very populer Chinese New Year gifts to bring good luck!

• Pineapple € 470 juta American   
  Latin, West Africa
• Lemon € 285 juta American   
  Latin, South Africa
• Avocdo € 155 juta American   
  Latin, Africa
• Papaya €  50 juta American   
  Latin, Africa, SEA

Lets now see the fruit market potential in 
our market.  I will give a brief about China, 
Indonesia and India with the most population 
in our region. Asia has also become a focus 
for the world’s largest food retailers.  Top 
companies such as Wall-Mart, Carrefour 
and Tesco have all been investing heavily 
in the region as demand for fresh fruit and 
vegetables enjoy strong growth.  Local Asian 
chains are also expanding rapidly.

Asia is already home to established markets 
for fresh produce such as Thailand, Malaysia, 
Indonesia, Singapore, Hong Kong and 
Japan, as well as to new emerging markets 
such as Vietnam and Cambodia.  But it is the 
rapid economic growth of China and India 
which continue to transform the region and 
arouse interest among suppliers from all over 
the world.  The prospect of selling into two 
markets which together account for a quarter 
of the world’s population is hard to resist.

including Tesco and COOP are set to replace airfreight 
with sea transport, which mean saving on cost.

FEFCO encouraging the fruit industry to use corrugated 
by making brochures of the 7 rules of efficient 
packaging (which all are cover in the corrugated 
packaging). It has a very ‘eye cathing” image as well 
(image on the right)

For wider exposure to the fruit market, this year FEFCO 
is taking part in Ftuit Logistica exbition with their 80 
m2 stand. The FEFCO stand is designed to highlight 
the benefits of corrugated packaging and to show the 
efficiency solution for the packaging and distribution 
of fruit & vegetable products. FEFCO believes that 
corrugated board packaging is the perfect solution in 
terms of logistics, sustainability, and printability. Fruit 
Logistica is an opportunity to advertise these good 
qualities.

While in Australia Amcor has come with their new 
products for Fruit as well it patented under the name 
of  SureFresh, Packaging for fresh products with hi-
impact photo quality print to delivers high performance 
for the very moist conditions and extended distribution 
chains that are typical in exports to Asia.  Beside 
Australia, New Zealand also mentioned that Asia is 
one of their most important export market.  In 2007 
New Zealand export more than US$ 525 million to Asia 
and the figure is increasing according to Mr. Andrew 
Fenton, the President of Horticulture New Zealand on 
his speech for Asiafruit Congress last year.

EU Fruit Market

Consumption of fresh fruit in Eu (2005) 74.500.000 
tons, which are Italy 19.3 %, Spain 12.7%, France 
12%, German 8.4%,  Greek 4%, UK 3.4 %, Poland 
3.2 %, Portugese 2.3%, Hungary 2.2%, Austria 1.4%, 
Dutch 1%, Others 4.6%. The fruit in EU mainly sold 
thru supermarket/hypermarket (75 – 80%).

Total import of fruit in EU 23 million tons with value of 
€ 18 billion.  8.6 million tons from development country 
or 35 – 40% - UNFORTUNATELLY ONLY PART OF 
PAPAYA FROM SE Asia.
• Bananas € 2.400 juta    
   American Latin
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Asia: Imports of Fruits & Vegetables
(US$ billion, deflated)

 

China and India are however also huge 
producers of fresh fruit and vegetables in their 
own right, and are looking to expand their own 
produce exports in future.  China today sells 
some US$ 500 million worth of fresh produce 
on world markets, and is increasing its exports 
of apples, table grapes and citrus in particular.

Indonesia with production of 15 million tons of 
fruit and consumption per capita only 32,4 kg/
year compare to Germany 89 kg/year and Dutch 
94 kg/year, France 135 kg/year.

The vast Chinese market for domestic and 
imported fruit is fueled by a population of 1.3 
billion and a strong economy. Southern China is 
playing a key role, given its explosive increase 
in economic resources available for buying 
high-quality fruit. Within China’s broad range 
of wholesale markets, the Jiangnan Market in 
Guangzhou has become the main entry point 
and hub for virtually all fruit entering the Chinese 
market.  It  represented $2 billion in sales 
For many years the quality of Chinese fruit 

production was inferior to foreign. But in recent years 
there has been a sharp increase in the operational 
side, post-harvest management has positioned the 
domestic fruit as a cheaper product that is more 
affordable to average consumers. 
Imported fruit will remain the first purchase option 
for Chinese consumers because of its high quality, 
appearance and flavor. Also, in China fruit is often 
purchased as a gift. Thus, higher quality reflects 
directly back to the giver. There has been a steady 
increase in demand for imported goods. The 
following lists increases in the various types: 
• Bananas                             23% 
• Longanberry               17% 
• Table grapes                14% 
• Citrus fruits                  11%
• Durian                                 11% 
• Papayas and melons   5% 
• Apples                                  5% 

Ranking of Countries exporting fruit to China :
1.Thailand 
2.The Philippines 
3.United States  (43% of grape and apple, orange)
4.Vietnam 
5.Chile (47% of apples and 53% of grape) 
6.New Zealand 

An important point to consider is the trend of 
counterfeit packaging, logos and presentation 
formats from unscrupulous market players. They 
counterfeit what consumers are buying: a high 
quality, imported product. But their products are of 
a very different quality and condition. 
Normally, fruit shipments from Chile take 30-35 days 
to arrive in Guangzhou. This is because fruit must 
be transferred from Hong Kong to Guangzhou via 
barge, if by sea, or via land routes.  Therefore, if we 
from Asia can supply to China our lead time would 
be much shorter. And Import tariffs from ASEAN 
countries (Thailand, Vietnam and the Philippines) 
and Chile have lower rates than the United States. 

 

“A Bite of Freshness: Love Gets 
In Your Heart”. That’s the Chinese 
translation for the poster (left) and 
the gift box (above). What a per-
fect way show your love…. with 
beautiful Washington apples!
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